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Welcome to the 

2016 Edition of Portfolio Magazine! 

Leeds is a vast community of current students, alumni, 
faculty, Staff, corporate partners, and the larger business 
community in Boulder and beyond. Without each 
of you, we would not be able to fulfill our mission to 
deliver cutting-edge research and best-in-class student 
experiences designed to educate the next generation 
of business leaders. Thank you for being part of our 
vibrant community! 

This year, we have redesigned Portfolio to not only 
deliver strategie news about Leeds, but to also let you 
know about the latest innovations in business research. 

In addition to Portfolio, we want to find ways to 
communicate and connect regularly that are the 
most meaningful to you. What kinds of Leeds 
Information and news do you want to know morę 
about? Please let us know your thoughts by taking our 
Communications survey. You can access the survey 
until February 15, 2017 in two ways: 

Online: 

www.colorado.edu/business/2017commsurvey 
Hard copy: 

Cali 303-492-0467 to request a hardcopy 

In the meantime, if you have a great success story 
involving Leeds you want to share, please email us at: 

leedssuccess@colorado.edu. 

We look forward to hearing from you! 

With Warmest Regards, 

foto 

(/ 

Zeel Patel 
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VISION 2030 

Chancellor’s Perspective 



Set in one of the worlcTs most inspiring and entrepreneurial 
learning environments, the University of Colorado Boulder 
is a leader in addressing the economic, technological, 
humanitarian, and social challenges of the 21 st century. 

Our faculty and Staff are dedicated to shaping tomorrow’s 
leaders through a positive, transfomnational learning experience 
that enables each student to achieve her or his fuli potential. 

We are a leading global research university at the forefront 
of innovation. We bring Colorado’s communities, laboratories, 
and industries to the world by creating a physical and social 
ecosystem focused on diversity and inclusive excellence. 

In all our actions, we are committed to inclusive excellence, a 
quality that is the foundation to advance change in our world. 
We define our success not only by traditional academic, 
scholarly, and creative achievement, but by the positive 
societal impact of ushering in new ideas that enhance 
community here in Boulder, in the State, and beyond. 

We are home to the Leeds School of Business, one of the 
top business schools in the nation, and an integral part of 
achieving our Flagship 2030 strategie goals of student 
success, revenue diversification, and enhanced 
reputation. We are creating tomorrow’s leaders and I can’t 
think of a morę important job. 


Philip P. DiStefano, Chancellor 



m 


One of our priorities will be to enhance the quality of the 
student experience. CU Boulder has the highest graduation 
ratę among Colorado public universities, and we have set 
the goal of inereasing our six-year graduation ratę to 
80 percent by 2020. Leeds is helping to lead the charge 
with a six-year graduation ratę of 77 percent. Leeds also 
boasts one of the highest student retention rates for 
first-year students at 92 percent. 




Leeds’ new undergraduate curriculum is also designed 
to give students hands-on, experiential learning that is 
integrated across disciplines, and develops advanced 
communication and team-building skills. 


New campus initiatives to advance student success 
include 32 new freshman seminars starting in the 
spring and a state-of-the-art advising system to track 
personalized mentoring for students. The Esteemed 
Scholars Program is a four-year scholarship for some 
of our most talented students that helps us remain 
competitive with national peers and keeps Colorado’s 
top students in the State. 


The CU-LEAD Alliance will promote student success among 
students of color and first-generation students within each 
school by providing additional academic support and 
fostering communities. 


These initiatives emerged from the University’s commitment 
to be intellectually inspiring, exemplify diversity, and provide 
students with a foundation of knowledge that will enable 
them to reach their fuli potential. 
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"Our vision is to be a leat 
the humanitarian, social, e 
challenges of 


Our target will be to achieve a $297 million projected 
increase in non-state funded revenue by 2020. We will 
accomplish this with a four-year tuition and fixed fee 
guaranteed ratę beginning with this year’s entering class to 
avoid placing a financial burden on our students. 


We are building Professional master’s degree programs, 
conveying our research knowledge as applied skills and 
moving these degrees into digital delivery modes, including 
Massive Open Online Courses (MOOCs). As a university, 
our objective is to increase enrollments in both Professional 
master’s degree programs and online programs by 3,000 
students each by 2020. 


Leeds has led the campus with the development of 
four new master’s programs in the last three years, 
complementing our well-respected master’s degree 
program in accounting. These programs help us to meet 
the changing needs of the workforce and employers by 
providing the highest quality education fortargeted, 
in-demand skill sets. 


Philip P. DiStefano 

Chancellor 


Revenue Diversification 


Enhanced Reputation 


CU Boulder will be an agile organization supported by 
effective leadership, financial and operational models, 
and a strong infrastructure. These needs drive our goal 
of diversifying our revenue sources to survive in a world 
of diminishing State funding while providing the structure 
necessary to support a world-class research university. With 
State funding accounting for less than four percent 
of the University’s support, it is imperative we seek 
other means to provide the quality of education and 
research leadership for which we are known. 


Enhancing our reputation is about building our research 
capabilities and academic achievements to deliver a positive 
impact on humanity. As Colorado’s flagship university, we 
have an impact on the guality of life in our State and beyond. 


We are proud to be home to five Nobel Laureates and 
eight MacArthur “genius grant” fellows. CU Boulder is 
currently ranked among the top 20 research universities 

in the country in terms of faculty productivity and citations. 
We are in the top 10 most cited universities in the world, 

competing at a level that includes Harvard and MIT. 


Leeds plays an important role in the University’s 
mission, and increased its per faculty research output 
by 38 percent over the last five years. Leeds’ research 
helps to inform better practices in accounting, finance, 
management and entrepreneurship, and marketing. 


We are proud to be among the 62 invitation-only leading 
North American universities in the Association of American 
Universities. Our goal is to always operate at the highest 
levels of academic research and to ensure that our research 
is socially relevant. 


As you read the fol łowing pages, you’ll learn morę 
about Leeds in these areas. From the SchooLs 
Business Core curriculum that drives experiential 
learning to foster student success to cutting-edge 
research published in top journals and industry-relevant 
magazines such as the Harvard Business Review, 

Leeds continues to lead with distinction. 
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LEADING WITH DISTINCTION 

“Leeds is distinguished by an entrepreneurial mindset that shapes our teaching, research, 
and community engagement activities. We are proud of our success, and continually 
aspire to be better tomorrow than we are today in how we deliver meaningful educational 
experiences and create impactful research that shapes the futurę.” 

Sharon Matusik 

Senior Associate Dean of Faculty and Research 


#1 

U.S. News & World 
Report ranked Leeds’ 

in-person Evening 
MBA program #1 in 
Colorado and in the top 
30 percent of similar 
programs nationally 
(#59 overall out of 213 
ranked schools). 



This cohort program 

has a 90 percent 
graduation ratę 

and allows working 
professionals to 
complete an MBA in two 
years in South Denver or 
Boulder, Colorado. 


#21 

U.S. News & World 
Report ranked Leeds 

#21 across public 
universities and #32 
overall on the 2017 
Best Undergraduate 
Business School list 
across 488 schools. 




Undergraduate initiatives 
such as the two-year 
Business Core (BCOR) 
and whole student 
experience drive real- 
world experiential 
learning inside and 
outside the classroom. 


#22 

Leeds’ MS Supply 
Chain program is 

ranked #22 in 

Gartner’s Top North 
American Supply 
Chain University 
Programs and was also 
recognized for its diverse, 
balanced program. 



The program is designed 
to prepare graduates for 
Professional positions 
where they perform 
at a level 3-5 years 
ahead of their actual 
experience. With a 
100 percent placement 
ratę for 2016 graduates, 
demand for professionals 
in this field continues to 
remain high for those 
interested in supply 
chain careers. 


#29 

Leeds achieved #29 

among national public 
universities (#52 across 
all North American 
universities) on the 
University of Texas Dallas 
2011-2015 Top 100 
North American Business 
Schools based on faculty 
research contributions. 



Leeds faculty 
published twice as 
many articles than 
all other business 
schools in the State 
combined, which is 
a driving force for the 
School’s prominence in 
research excellence and 
scholarship nationwide. 
Read about our new 
faculty members and 
learn how the findings 
from cutting-edge 
research can help your 
organization on pages 
18 to 25. 


31.5 

High school and 
freshmen students 
admitted into the 
prestigious Leeds 
Scholars Program have 
an average ACT score 
of 31.5. 



Leeds Scholars is for 
high-achieving students 
with demonstrated 
leadership abilities. 
Uniquely, the program 
also fosters a broad 
mission of giving 
back to society with 
large-scale, volunteer 
projects. 
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I “Advancing Colorado and its economy by executing on a vision for 
excellence is one that has always been important to us. We believe in 
the ability of Leeds to enhance the prosperity of Colorado.” 


Christian Anschutz (Hist’00) 

Founder and Chairman of the Western Development Group 


44% 

208 (44 percent) 
undergraduate 
students from the 2016 
graduating class had 
at least one global 
experience during their 
time at Leeds. 


Students can explore 
new cultures and learn 
international business 
practices through one of 
12 first-year global trips 
orjoin one of ourother 
programs ranging from 
study abroad experiences 
to global internships. 


60 

As the largest minor 
program in the CU 
system, the Leeds’ 
Business Minor program 

has nearly 900 actively 
enrolled students 
representing 60 
different majors. 



Females account for 
47 percent of Business 
Minor students 
representing disciplines 
from engineering to 
musie. This 12-credit 
program provides 
essential business skills 
to complement students’ 
career interests and 
sets them apart in a 
competitive job market. 


$80k 

2016 MBA graduates 

had an average starting 
salary of over $80,000 

with companies such 
as Deloitte Consulting, 
Level 3, Microsoft, and 
WhiteWave Foods. 



The full-time MBA 
program at Leeds is in 
the top 20 percent of 
national programs in 

the U.S. News & World 
Report rankings. 


92% 

92 percent of Leeds’ 
students furthered 
their ambitions by 

receiving or accepting job 
offers, attending graduate 
school, or starting their 
own business within three 
months of graduating 
in 2016. 


While at Leeds, students 
have access to an 
extensive mentoring 
network that connects 
undergraduates and 
MBAs to morę than 
1,200 peer, alumni, 
and Professional 
mentors each year. Our 
graduates join a lifelong 
community of Leeds 
alumni that is over 
41,000 strong and 
growing. Go Buffs! 




93% 

From fali 2015 to fali 
2016, 93 percent of 
first-year Diverse 
Scholars continued 
their education 
at Leeds. 



The Diverse Scholars 
program provides 
outstanding opportunities 
for underrepresented 
students. These students 
have demonstrated 
leadership, a true interest 
in business, and a 
keen understanding of, 
and value for, diversity. 
The program has 
significant engagement 
from KeyBank, Arrow 
Electronics, Phillips 
66, and many other 
corporate partners 
who are committed to 
creating business 
environments where 
inclusive excellence 
thrives. 
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THE NEW BUSINESS CORE 
A FOUNDATION FOR CROSS-FUNCTIONAL LEARNING 

Experiential learning to solve real-world problems 


In 2011, Leeds’ faculty and undergraduate leadership 
embarked on a journey to develop a new approach to 
teaching the undergraduate Business Core (BCOR). 

Although the undergraduate BCOR was already known for its 
academic rigor, Leeds decided to enhance the curriculum in 
meaningful ways that would fully prepare students to meet the 
demands of a dynamie and complex business world. 

The School convened an undergraduate initiatives taskforce to 
delve into the key outeomes that a new business core should 
deliver and solicited input from many different stakeholders. 

Business leaders shared their insights about the crucial skills 
graduates need to be competitive in today’s job market. 

In addition to demonstrating strong academic performance, 
companies wanted graduates to be effective at Communications, 
delivering presentations, and working collaboratively in teams. 
Companies also needed young leaders who were adept at 
applying cross-functional business concepts to real-world 
situations— experience students often lacked upon graduation. 

Ultimately, fundamental and profound changes were madę to 
create the new BCOR. The program was reimagined to teach 
students how to apply theoretical knowledge in the context of 
current, real-world business situations by: 


• Creating a common core experience for freshmen and 
sophomores 

• Delivering cross-functional learning 

• Applying theoretical knowledge to real-world problems 

• Developing essential career-readiness skills 

Fostering competition and celebrating success 

In May 2016, the new BCOR progressed the first sophomore 
class to their junior year—a significant milestone for the 
program. Although not without challenges, the initial two years of 
BCOR successfully established a stronger educational foundation 
to prepare students for modern business demands. 

Notable program features 

Freshmen Communications course: This signature class 
provides students with their first exposure to BCOR’s experiential 
components. The students assess a current issue sponsored 
by an organization, and develop viable Solutions that are 
delivered at an end-of-semester presentation in a competitive 
format. The reward for the winning team—anything from 
internship opportunities with the sponsoring organization to 
scholarship dollars—comes, of course, with bragging rights. 


The BCOR Experience 

Cross-functional curriculum: Ali students are taught 
10 core business courses and challenged to integrate 
approaches from several disciplines to solve problems 
and produce viable Solutions. This core curriculum 
imparts an interdisciplinary approach to addressing 
business problems. 

Real-world applied learning: BCOR fosters students’ 
ability to apply complex theoretical knowledge to solve 
real-world business problems. Case competitions are 
structured to drive teamwork while demonstrating the 
interdisciplinary naturę of business decision-making. 

Intentional career development: Each student 
progresses through the two-year program with the 
opportunity to attend numerous career and industry 
fairs. One example is the Sophomore Summit, a fuli 
day of integrated mentoring and career development 
activities for the entire sophomore class—between 600 
and 700 students. 


Semester 1 


Semester 2 
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BUSINESS COMMUNICATIONS 


2015-2016 Communications 
Corporate Partner 



2016-2017 Communications 
Corporate Partner 

% 

National Behavioral Health 
lnnovation Center 


UNIVERSITY OF COLORADO 

ANSCHUTZ MEDICAL CAMPUS 


As freshmen, students have four foundational business courses as part of the 
intentional progression through the two-year BCOR. During the second semester, 
students participate in a business-sponsored Communications case competition 
to address a current issue. 
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“We applaud Leeds for partnering with 
the local business community and integrating 
morę real-world case work into their core 
curriculum. The students in the BCOR 
Communications competition generated a 
number ot innovative ideas that will help us 
recruit talented women into the business.” 

Dan Caruso 

CEO, Zayo 


In spring 2016, the first group of 680 students went through BASE in 
new classrooms designed for innovative teaching methods. 


Sophomore BCOR Applied Semester Experience (BASE): 

BASE is a 12-credit-hour course that is team-taught by five 
faculty. During BASE, students focus on live cases drawn from 
partner companies’ actual experiences in different stages of 
maturity and have a semester-long case project culminating in 
a competition. The first set of partners that students studied 
were: Rachio, a maker of WiFi-enabled smart sprinkler controller; 

Noodles & Company, a 31-State, fast-casual restaurant; and 
Bali Corporation’s aluminum beverage can division. First-place student winners ofthe spring 2016 Communications 

Strategy course each received a $500 scholarship for their Solutions to 
Zayo’s inclusive excellence challenge. 




Semester 3 

Functional Area Modules 


Semester 4 

BASE (BCOR Applied Semester Experience) 



2015- 2016 and 

2016- 2017 BASE 
Corporate Partners 

Early-stage 

O rachio 

Growth-stage 


NOODLES 

t COMPANY 


Mature-stage 



CASE ANALYSIS + COMPETITION PREP 


Case competition 

Deloitte. 


At the beginning of their sophomore year, students gain technical expertise in the functional areas of business through six modules. This 
prepares students to enter the fourth semester, BASE (BCOR Applied Semester Experience), ready to apply academic knowledge from each 
functional area to real-world situations requiring interdisciplinary approaches. Case studies from corporate partners provide actual business 
situations for students to use as a lens for iearning and the semester culminates with a case competition. 
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Students engage in a 
gamified scenarioto 
understand the impact 
ofmanagedand 
unmanaged property ^ 

rights in delivering/ ^ 

Communications. 


REINVENTING THE WORLD OF RUSINESS 

New Hernando de Soto Capital Markets program provides foundational perspective on modern 
business in developed and emerging nations 


What are the fundamental issues addressed by an 
economy? How did we get where we are today? What are 
the roles of business in this society and in the developing 
world? These were the kinds of questions that Dr. Chris Leach 
and the group of professors and instructors who developed 
the recently redesigned World of Business considered when 
evaluating what students need to learn in a foundational business 
course in the 21 st century. 

Business civics with an ethics core 

Leeds redesigned the World of Business course to be the 
cornerstone for students’ business education. This course, which 
is the first class in the new BCOR curriculum taken by all business 
majors, bears morę than a passing resemblance to a business 
civics class. The redesigned course retains its ethics foundation 
and provides a broader perspective of the various factors that have 
influenced the evolution of business and its guiding principles. 

The course curriculum is designed to impart a deep 
understanding of the interplay between ethical considerations 
with historical, societal, philosophical, and economic 
factors that underpin contemporary business practices in 
developed and emerging worlds. The course examines the 
ways businesses have contributed to societies around the world, 
and also what relationship innovation, entrepreneurship, property 
rights, and free markets have in societal well-being. 

Teaching conventional concepts in unconventional ways 

When the group of professors and instructors charged with 
revamping the course reflected on the changes needed to 
reinvent the existing World of Business course, a core focus 


was building on the intellectual legacy inherited from Aristotle, 
Aquinas, Smith, Schumpeter, and Friedman, while also 
introducing the modern theory and teachings of contemporary 
thought leaders including Hernando de Soto. De Soto’s work 
helped shape the modern role of legally transferable property 
rights, Capital markets, and trade in developing and emerging 
world contexts. 

“Flernando de Soto’s philosophies 
revolve around economic 
empowerment. Understanding the 
complexities of property rights and 
how to apply them will truły enable 
futurę generations to enact positive 
change through capitalist ideas.” 

Bill Reynolds (Bus’60) 

Donor, Hernando de Soto Capital Markets program 


The team developed a novel approach to teaching these highly 
complex and, at times intellectually challenging, concepts in a way 
that makes the ideas accessible to today’s business students. 
Designed to meet the learning style of the millennial generation, 
the course provides both experiential and lecture-style learning. 
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SCARCITY AND 
PROPERTY RIGHTS 

How can you use property rights to 
allocate scarce resources? 


GLOBALIZATION 

One world, different endowments... 

what are the impacts? 


INTELLECTUAL 

PROPERTY 

Is intellectual property different 
from other forms of property? 
Why protect intellectual property? 



FAIRNESS AND EQUITY 

What are the trade-offs inherent in how the world’s 
different economies allocate scarce resources? 


LIBERTY AND 
EXTERNALITIES 

What is the tension between individual 
freedom and common resources? 


COMPETITION AND COLLUSION 

What is the role and impact of competition? How does 
innovation relate to competition? 


FREEDOM AND 
TRADING 

Why trade at all? Are there any ethical 
underpinnings of trade? 


Conventional concepts are taught in unconventional ways in seven World of Business modules. Each module has four teaching components: a gamified concept, iecture, 
case study, and debate. The result—an approach that drives critical thinking while enhancing student engagement and retention. 


Each module begins with a “gamified” concept where 
students are immersed in a firsthand experience of a problem 
or concept, followed by a carefully structured introduction to the 
history of related thought on that problem or concept. By teaching 
students how to think about a problem, known as metacognition, 
they are encouraged to engage in Socratic dialogue and to 
debate various positions with their peers. This facilitates nuanced 
thinking about current business problems and provides greater 
historical and ethical context for devising possible Solutions. 

Business leaders champion program launch 

The progranrTs focus on teaching diverse philosophies, 
combined with experiential learning techniques, has garnered 
significant interest from many sectors of the business 
community. The new program launched in fali 2016 with an 
endowment of just over $2 million plus an additional $1.2 million 
three-year gift from CU Boulder alumni Bill (Bus’60) and Jane 
(Edu’68) Reynolds to support operating costs. 

A framework for ethical decision-making 

The course is designed to inspire students to form a strong 
appreciation of, and basis for, how their business careers will 
contribute not only to their personal well-being, but also to 
society’s well-being. 

This is the type of profound educational experience that extends 
beyond the classroom, and has the power to permeate every 


facet of a studenfs life including how they spend their time, 
what career they choose, and how they can make a difference. 
Welcome to the new World of Business! 

Gamified % . Case 

w Lecture . . Debate 
concept J study 



COMPETITION AND COLLUSION: Complex concepts become 
firsthand experiences as students gain an experiential understanding of property 
rights. Students engage in pricing, competition, and labor scenarios to determine 
a fair price when the number of bakery businesses is reduced from 10to5to1. 
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Center for Education on Social 
Responsibility’s Business Ethics 


Case Competition in March 2016. 
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ACADEMIC CENTERS OF EXCELLENCE 

Academic Centers of Excellence provide bridges to industry success 


Industry connections. Specialized training. Access to industry tools. Participation in case competitions. Internships. 

These are the kinds of opportunities the four Leeds Academic Centers of Excellence provide to students. Each Center immerses 
students in complex and evolving marketplaces where success is driven by a combination of in-and-out of classroom experiences so 
they can hone their skills and become true leaders in action. 


The Burridge Center for Finance: For students specializing 
in finance, the Burridge Center provides access to essential 
industry networks, practical experiences, and exposure to global 
financial markets. Signature experiences include: learning how 
to use industry standard Bloomberg Terminals to analyze real- 
time financial data; participating in a career trek to learn about 
financial businesses across the nation; attending guest speaker 
events; or competing in one of several research, trading, or 
investment competitions. 

University of Colorado Real Estate Center (CUREC): 

CUREC provides opportunities to engage with industry experts 
through 300 CU Real Estate Council members dedicated to 
fostering student success. The access to high-caliber industry 
professionals provides students with deep insights into their 
chosen focus area. CUREC students can obtain certification 
in ARGUS, known as the world’s most comprehensive asset 
and portfolio management platform. For the past 15 years, 
the Center has also consistently achieved over a 90 percent 
graduate placement ratę. 


Deming Center for Entrepreneurship: The Deming Center 
is connected with the dynamie entrepreneurial community in 
Boulder, often cited as one of the top entrepreneurial cities 
by Entrepreneur Magazine. The Center equips students with 
the business acumen to assess Professional situations with 
the necessary nimbleness, innovative thinking, and measured 
risk-taking to toster the next great idea. Programs such as 
lnterns2Startups, New Venture Challenge, and the $5 Challenge 
epitomize the Center’s essence. 


The Center for Education on Social Responsibility (CESR): 

CESR prepares futurę leaders to confront social, environmental, 
and ethical challenges. In addition to offering foundational classes 
on social responsibility and ethics for all Leeds business students, 
CESR offers a Socially Responsible Enterprise Certificate, and 
a three-week Global Seminar on social entrepreneurship and 
innovation in Panama. Key case competitions and conferences 
provide competitive opportunities for students to apply ethical 
considerations to real-world problems. 


4 ACADEMIC 
CENTERS OF 
EXCELLENCE 



Total award winnings available to students 
through competitions that the Centers host 
and participate in annually. 


Leeds Academic Centers of Excellence offer students a wide rangę of hands-on opportunities to apply what they learn in the classroom ranging 
from competitions to career treks. Through various competitions, students develop and further refine business skills to practice their leadership, 
teamwork, and problem-solving skills. 
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u BURRIDGE CENTER FOR 
FINANCE LAUNCHES 
PERSONAL FINANCIAL 
PLANNER PROGRAM 



Roberto Caccia 

Director 



CU REAL ESTATE CENTER 

POSITIONS AS A 
GLOBAL PRESENCE 


CENTERS OF 
EXCELLENCE 


Michael Kercheval (Econ’78) 

Executive Director 


DEMING CENTER FOR 
ENTREPRENEURSHIP 
HELPS STUDENTS MAKE 
BUSINESS CONNECTIONS 


Erick Mueller (MBA’99) 

Faculty Director 


-□ CENTER FOR EDUCATION 

ON SOCIAL RESPONSIBILITY 
DEVELOPS CERTIFICATION IN 
ETHICS AND COMPLIANCE 



Mark Meaney 

Executive Director 


With the goal of preparing undergraduate students 
for careers in financial planning and wealth 
management, Charles Schwab & Co. is supporting 
Leeds with a five-year commitment and investment in 
a new Personal Financial Planner (PFP) program. 

This generous philanthropic investment will 
fund scholarships and support the development of 
extensive coursework and exam preparation required 
by undergraduate students pursuing a career in financial 
planning and advice. 

This collaboration will fili a need for Certified Financial 
Planner (CFP) Board registered programs and 


Expanding the Center’s geographic reach beyond 
Colorado is a priority for Michael Kercheval (Econ’78), 
Executive Director. A broader perspective will position 
the Center globally, drawing top students and placing them 
in upwardly mobile positions around the world. 

Kercheval envisions the Center at the forefront of 
intellectual and thought leadership in real estate— the 

place to come for anything from collaborative Solutions 
to position papers on global issues. “The Center should 
be seen as the place to go for learning, academic 
preeminence, and global placement in real estate,” he said. 


At the Deming Center, the curriculum and 
interdisciplinary educational approaches are focused 
on developing entrepreneurial thinkers across all 
disciplines. 

The driving force at the Deming Center is to create 
practical, experiential learning opportunities. According 
to Mueller (MBA99), the Center is a bridge between 
classroom learning and real-world application in the 
community. The Center facilitates a number of events 
throughout the year, such as the $5 Challenge for freshmen in 


Ethical operations have become essential to today’s 
businesses. In response to the rising demand for business 
professionals well versed in conscious capitalism and 
ethical decision-making, the Center for Education on 
Social Responsibility (CESR) continually enhances its 
core programs and certifications. The goal is to ensure 
every Leeds graduate is able to make complex ethical 
decisions within a dynamie business environment. 

To be competitive, corporations face ever-increasing 
pressure from consumers, shareholders, and society to 
be morę socially responsible. Companies are looking for 
graduates adept at implementing best practices that can 
help deliver maximum value back to their companies and 
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professionals as the number of skilled workers has not kept pace with 
industry growth in the region, resulting in a shortage of gualified workers. 



Leeds’ finance students on the 2015 Wall Street Career Trek in New York City. 


“The program offers an 
enhancement to our curriculum 
that helps students launch 
Professional careers in finance or 
wealth management, whether it’s 
in New York City, San Francisco, 
or here in the Denver metro area.” 

Roberto Caccia 

Director 


Furthering its mission to prepare futurę real estate leaders, the Center 
is focused on providing real-world experiences to students through the 
Experiential Learning Endowment. 

CU alumni and donors Kim (Envd’80) and Gaił (Envd’79) Koehn shared, 
“Translating theory and classroom teachings into everyday practice is the 
challenge every student faces when leaving school. This fund provides a 
critical bridge in that transition by giving students an opportunity to 
see successful companies and projects up close, and get a behind- 
the-scenes look at how you achieve great results in a real, ever-changing, 
competitive environment.” 



Kim (Envd’80) and Gaił (Envd’79) Koehn inspired 
over $500,000 in gifts to fund the Experiential 
Learning Endowment through their family’s 
challenge grant. 


which student teams are given $5 to create a business. The team that gains the 
highest returns wins the challenge. 

Entrepreneurial Solutions is a group of MBA students who have the unique 
opportunity to establish and run a consulting firm. The graduate students work 
with local clients on a variety of projects, from operations and market research, to 
finance and strategy. 

The Deming Center funds and supports Leeds Entrepreneur Association 
activities and organizes career treks to businesses, which provide networking 
opportunities. During the fali, students visit four startups in Denver and Boulder 
as part of a career trek. 


“The Deming Center fosters the art 
and science of entrepreneurship 
by inspiring and empowering 
students to create value in 
the world. ” 

Erick Mueller (MBA’99) 

Faculty Director 


the communities they serve. In response to this need, Leeds is offering a new 
Socially Responsible Enterprise Certificate. The certificate, which launched 
in 2015, was developed in partnership with B:GIVIG, a Colorado-based nonprofit 
organization of professionals, business leaders, and for-profit companies 
focused on corporate social responsibility and civic philanthropy. 

“Whether you are an experienced corporate social responsibility Professional, 
just starting out, or wanting to change in this direction, this certification program 
provides an opportunity to further your knowledge, ideas, and network within the 
local community,” noted Mark Meaney, Executive Director. 

Ultimately, graduates are empowered with the right tools, knowledge, and 
mindset to foster corporate social responsibility in dynamie, complex, and at 
times, challenging business situations. 



“We support CESR because ethics and values 
must be the cornerstones ofany business. 
Without the values of ihtegrity and fair dealing, a 
business will eventually faii.” George (Fin’57) and 
Judy (A&S’61) Writer. 
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AIMING HIGH WITH LEEDS SCHOLARS PROGRAM 

Accelerated learning for the best-in-class 



TEDxCU: One of the Leeds Scholar’s projects that showcased Michael Hansen’s (on left) 
leadership skills was managing TEDxCU. This was an independently organized TED event 
that featured eight speakers brought to campus from around the world. The 2016 conference 
boasted a sold-out attendance and raised over $30,000. 

(photo credit: Harrison Dreves) 


Winning the 2013 Apple Design Award 
for a productivity application used 
by over 250,000 people, president 
of the Futurę Business Leaders of 
America chapter, and captain of the 
swim team— these are just a few of the 
accomplishments of current Leeds Scholar 
Michael Hansen (FinAcct’18)...when he 
was in high school! 

Hansen, a junior majoring in finance and 
accounting, learned about the Leeds 
Scholars Program while he was a high 
school student, and knew he wanted 
to be part of the top-tier academic 
leadership program. He already had the 
qualifications needed to be considered 
an honors student—excellent GPA 
and test scores—but he also had 
leadership and service experience and 
interests in business, technology, and 
entrepreneurship that madę him eligible 
for the Leeds Scholars Program. 

Expanding horizons 

One of the activities available to Leeds 
Scholars that Hansen particularly enjoyed 
was the First-Year Global Experience. With 
his peers, Hansen traveled to Argentina 
where they were introduced to international 
business firsthand. He enjoyed the 
experience so much that he jumped at 
the opportunity to return to Argentina as 
a mentor for the newest class of Leeds 
Scholars. 


A community for high-achieving, 
high-ability students to thrive 

Established in 2012, Leeds Scholars 
was designed to be a top scholar, 
leadership development program to 
attract high-achieving students to 
Leeds. “We wanted to enrich their 
academic and leadership experience 
by providing a community of peers, 
leadership training, global enrichment, 
and mentorship,” remarked Al Smith, 
Associate Dean for Undergraduate Affairs. 


The Leeds Scholars Program provides 
opportunities for students with a broad 
mission of giving back to the School 
and to society with large-scale, 
experiential projects. The Program is 
supported by philanthropists like George 
Solich (Bus’83), and Christian Anschutz 
(Hist’00), who champion student 
excellence. Ultimately, the program is 
designed to be an accelerator for six 
learning outcomes: business knowledge, 
principled leadership, value creation, 
innovation, action, and globalization. 

“Our Leeds Scholars Program is for that 
next level of student who is truły exceptional 
and needs to be challenged in different 
ways so that they can continue to develop 
and excel at high levels,” commented Darrell 
Zechman, Director of the Scholars and 
Honors Programs. 


“Being a Leeds Scholar has given me opportunities and 
connections I wouldn’t have had otherwise. Without a 
doubt, the experience will benefit my career.” 

Michael Hansen (FinAcct’18) 

Leeds Scholar 
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First-Year Global Experience: Students learned about connections between the 
global economy and business trends, opportunities, challenges, and realities in 
Buenos Aires, Argentina. 


Competing with the best 

The program attracts the very best and 
this is reflected in the highly selective 
naturę of students accepted. Last year, 
300 students competed for 50 available 
seats. Although this is a very competitive 
experience for the average high school 
and first-year college student, these 
students are far from average. 

This past spring, the Program 
graduated its first class of 30 scholars, 
who are now working in some of the 
most prestigious businesses around 
the world. To datę, 200 students have 
participated in the Program. 

What makes the Program so special is 
its community of peers. Students are 
challenged, learning is accelerated, 
and leadership qualities are 
developed. The experiences and skills 
these top-achieving students receive 
paves a elear path from college to a 
successful career. 



Phiianthropists George (Bus’83) and 
Carol (A&S’84) Solich support Leeds 
Scholars and student excellence with 
multiple student scholarships. “Going 
to CU was one of the biggest turning 
points in my life. It set me on a path that 
helped make me the person I am today. 
A program like Leeds Scholars ensures 
that the best and brightest students stay 
in Colorado. I consider it pretty cool that 
I have the opportunity to donate to my 
alma mater, but what I really love, what 
l’m passionate about, is donating to a 
mission, especially the mission to be 
the best. ” George Solich, President and 
CEO, FourPoint Energy 



TURNING A PASSI0N 
INT0 A BUSINESS 

Alumnus wins 30 under 30 award 

Justin Lavenue (Mktg’11) has been on the 
fast track in the hospitality and restaurant 
industry sińce graduating as valedictorian 
from Leeds. 

While Lavenue studied marketing and earned 
an entrepreneurship certificate from Leeds, he 
dreamed about opening his own business. As 
a student, Lavenue worked in a restaurant and 
then a bar in downtown Boulder, which gave 
him firsthand knowledge about the hospitality 
business. In 2013, Lavenue moved to Austin, 
Texas, and opened a bar and events center. 
Lavenue and his business partner acquired 
The Madison and remodeled a vacant space 
next door that they named The Roosevelt 
Room. The two partners are now on track to 
launch a third location in Austin next summer. 

In the meantime, Lavenue has been garnering 
accolades for his business acumen. In 

2015, he was featured in the Food & Winę 
Cocktail Book, and honored with one of 
Zagat Austin’s 30 Under 30 awards. He 
was also named Bombay Sapphire’s Most 
lmaginative Bartender. 

Being a smali business owner is demanding 
and his responsibilities include everything from 
hiring and training Staff and preparing financial 
statements to implementing a successful 
marketing plan. Lavenue draws on what he 
learned at Leeds, noting, “Leeds prepared 
me for everything. It’s such a wide-ranging 
program. As an owner, you’re responsible for 
every aspect of the business, and I felt well 
prepared for running the business after having 
learned so much at Leeds.” 
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I 16 th Annual Academic Awards Banquet: 12 students and faculty were recognized for 
their achievements at this year’s awards ceremony celebrating the accomplishments and 
aspirations of diverse students at Leeds. The student-developed theme of “Breaking Bias, 
was reflected in banguet materials depicted above. 


FOSTERING INCLUSIVE EXCELLENCE 

Students lead the way to change the status quo 


How do we create an educational 
eiwironment where student diversity 
and excellence are not mutually 
exclusive—where inclusive excellence 
is the norm? What can we do to 
engage diverse students to achieve 
their fuli potential and have every 
opportunity for a seat at the business 
table? These kinds of questions drive 
Kristi Ryujin, Director of the Office of 
Diversity Affairs (ODA) at Leeds, and her 
team as they develop innovative student 
programs geared toward fostering inclusive 
excellence for all students. 

At the heart of ODA is a focus on providing 
extraordinary educational experiences and 
industry connections to students who may 
not otherwise have these opportunities. At 
Leeds, the emphasis is on moving beyond 
simple recruitment to creating a model 
of excellence that empowers students 
from diverse backgrounds. Borrowing 
from the KeyBank Foundation’s mission, 
we are working to help students move from 
surviving to thriving. 


Fostering inclusive excellence 
leads to better outcomes 

Research consistently demonstrates that 
a diverse community improves educational 
outcomes, elevates the quality of 
education, and adds innovation. 

“When thinking about a business 
problem, if the decision makers all come 
from the same background, whether 
that is the same economic background, 
the same racial or ethnic background, 
or the same gender, they will typically 
come up with a solution that only serves 
that particular group. This model does 
not serve business well, as organizations 
are seeking Solutions that can answer a 
multitude of problems,” remarked Ryujin. 

ODA develops distinctive programs 
supporting the transformation of talented, 
diverse students into informed business 
leaders who understand and demonstrate 
inclusive excellence. Signature initiatives 
include the Diverse Scholars program, 
with a campus-leading 92.5% student 
retention ratę, the KeyBank Business 


Leadership Program, the Diverse Scholars 
Research lnitiative, the Faculty Mentoring 
Program for EXCEL Scholars, and the 
Diversity and Business Ethics Case 
Competition—all of which hone students’ 
abilities to succeed in a competitive 
business setting. These programs create 
exceptional opportunities for diverse 
students to expand their business 
knowledge and develop critical skills that 
can support their educational and 
career goals. 

Students strive to break bias 

At this year’s 16 th Annual Academic 
Awards Banquet, hosted by ODA and 
the Multicultural Business Student 
Association, students established a theme 
of “Breaking Bias.” “Breaking Bias” 
embodies the students’ ambition and 
drive to celebrate their fuli character— 
as individuals, as members of distinct 
communities, and as futurę professionals, 
contrary to stereotypes that constrain 
them to a single identity. The theme arose 
from their understanding that as futurę 
business leaders, they are determined to 
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Leeds lnclusive Excellence Opportunities 



KeyBank Business 
Leadership Program 

This program brings together 
high-achieving, diverse high schooi juniors 
and seniors across Colorado. In addition 
to developing business knowledge and 
team-building skills, students spend 
one week on campus participating in a 
marketing challenge with seven corporate 
partners: KeyBank, Arrow Electronics, 
Enterprise, Key Equipment Finance, 
Phillips 66, Shell, and Target. 



Diversity and Business Ethics 
Case Competition 

Two Diverse Scholars teams received first 
and second place in this newly debuted 
case competition in 2016. These same 
teams won second and third place in the 
Business Ethics Case Competition hosted 
by the Center for Education on Social 
Responsibility. 


break bias. Perhaps the best measure of 
success will be what students themselves 
develop and how the program has 
empowered them to influence change. 

Ultimately, it’s part of all of our work to 
break biases, to interrupt and to challenge 
them, so that we can all flourish in 
business environments where inclusive 
excellence thrives. 



Enactus Business Ethics 
Case Competition 

Four Diverse Scholars won first place 
at Kansas State University’s 2016 
competition sponsored by Phillips 66. 
The scholars received the first-piace 
prize and were awarded $2,000 after 
creating the most realistic solution to an 
ethical dilemma. 


I Learn morę about unconscious bias 
as an obstacle to workplace diversity 
through Drs. Stefanie Johnson and David 
1-lekman’s research on pages 18 and 19. 



Faculty Mentoring Program for 
EXCEL Scholars 

To support student success, strengthen 
their sense of educational community, 
and enhance student retention, 31 faculty 
members are mentoring 42 EXCEL 
Scholars through both reiationship-buiiding 
events such as speed-friending and regular 
contact throughout the semester. 
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THE DWERSITY DILEMMA 

How unconscious bias affects workplace diversity 


“If There’s Only One Woman in Your Candidate Pool, 
There’s Statistically No Chance She’ll Be Hired.” This was 
the recently published article in the Harvard Business Review 
about research performed by Dr. Stefanie Johnson and Dr. David 
Hekman, who teach management and entrepreneurship at Leeds 
and study diversity in the workplace. 

Johnson and Hekman’s research shows that who ends up in 
the finał pool of candidates can determine who gets hired. 

When the majority of finalists were white (demonstrating the 
status quo), a white candidate was recommended. But when 
the majority of finalists were minorities or women, this greatly 
increased the likelihood that a female or minority candidate would 
be hired. These results reflect how unconscious bias affects 
workplace diversity. 


When only one woman was included in the finał pool of 
candidates, she had virtually no chance of being hired. If at least 
two women were included in the finalist pool, the odds of a 
woman being hired were almost 79 times greater. The results 
were even morę dramatic for minorities. The odds of hiring a 
minority candidate were about 194 times greater if there 
were at least two minority candidates in the finalist pool. The 
morę women and minorities in the finał candidate pool, the greater 
the odds were they would be hired. 

Getting dinged for workplace diversity 

In research also published in the Harvard Business Review titled 
“Women and Minorities Are Penalized for Promoting Diversity,” 
Johnson and Hekman found that white and małe leaders are 
not rewarded for promoting diversity in the workplace. Even 
morę striking were the findings that women and nonwhites who 


Despite widespread evidence that diversity is good for business, roughly 85 percent of corporate 
executives and board members and 95 percent of CEOs are white men. 

- CNNMoney online at: http://money.cnn.com/2015/03/24/investing/female-ceo-pipeline-leadership/ 
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“We need everyone, including white małe allies, to help reduce the large 
organizational power and pay gaps we all witness. White men can play a 

pivotal role as diversity champions.” 

Dr. Stefanie Johnson 

Assistant Professor in Management and Entrepreneurship 


promoted other women and nonwhites in the workplace received 
worse ratings from their bosses than those who followed the 
status quo. These results suggest that women and minorities may 
choose not to advocate for other women and minorities once they 
are in a position to do so out of fear that they will be perceived as 
incompetent, according to Johnson and Hekman. 

The bottom linę 

These findings can have serious implications for company 
performance. There is extensive research by Cedric Herring 
(University of Illinois at Chicago), among others, that shows that 
a diverse workforce is beneficial for business. When compared 
to a homogeneous workforce, racial and gender diversity are 
associated with increased sales revenue, morę customers, and 
higher profits. In fact, companies in the top quartile in gender 
and racial diversity outperform the least diverse companies 
by 15 to 35 percent. 

In addition to helping the bottom linę, greater diversity improves 
an organization’s ability to solve problems and devise creative 
Solutions. Despite the strong business case for diversity, the status 
quo is self-reinforcing, and there are stiff penalties for female and 
minority executives who promote diversity. According to Johnson 
and Hekman, the obstacles that impede diversity can be overcome 
by devising structured, standardized, blind, fair hiring, and 
promoting processes. Every 1 percent increase in gender and 
racial diversity results in a 3 to 9 percent boost in sales. 

To be competitive, companies must change the status quo. Why? 

Because being inclusive gets better results. 


One woman included 
in the finał pool of 
candidates had 
virtually no chance of 
being hired, whereas 
if at least two women 
were included, the 
odds increased by 
50 percent. As the 
number of women in 
the finał candidate pool 
increase, so do the 
odds that a woman will 
be hired. 

Source: The Harvard Business 
Review. April 26, 2016. 



Dr. Stephanie Johnson and Dr. David Hekman presented their 
research on diversity in the workplace at the White House as part of 
National Egual Pay Day on April 12, 2016. 


About Johnson and Hekman 

Dr. Stefanie Johnson is most well known for her work on 
diversity and unconscious bias. An Assistant Professor at Leeds, 
Johnson specializes in management and entrepreneurship with a 
research focus on diversity, leadership, and leader development. 
She has published over 40 articles, and her research has been 
featured in the Harvard Business Review, ABC News, NPR, 
Newsweek, and CNN International. She holds a PhD and MA from 
Rice’s Jones Graduate School of Business. 

Dr. David Hekman is an Associate Professor at Leeds. His 
research focuses on improving organizational health by examining 
sources of Professional workers’ motivations, leadership, and 
workplace racial and gender biases. Hekman’s research has been 
featured in the New York Times, The Wall Street Journal, NPR, 
the Academy of Management Journal, and the Journal of Applied 
Psychology. He earned his PhD at the University of Washington^ 
Foster School of Business. 

Article references 

“If There’s Only One Woman in Your Candidate Pool, There’s 
Statistically No Chance She’ll Be Hired.” Stefanie K. Johnson, 
David R. Hekman, and Elsa T. Chan. Harvard Business Review. 
April 26, 2016. Available at: https://hbr.org/2016/04/if-theres- 
only-one-woman-in-your-candidate-pool-theres-statistically-no- 
chance-shell-be-hired 

“Women and Minorities Are Penalized for Promoting Diversity.” 
Stefanie K. Johnson and David R. Hekman. Harvard Business 
Review. March 23, 2016. Available at: https://hbr.org/2016/03/ 
women-and-minorities-are-penalized-for-promoting-diversity 


The Relationship between Finalist 
Pools and Actual Hiring Decisions 

According to one study of 598 finalists for 
university teaching positions 

Likelihood 

Composition of of hiring 

finalist pools a woman 

♦ 11 ♦ ► •* 
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The introduction of 
lottery-style savings accounts 


WHEN SAVING 
IS GAMBLING 


What are lottery-style savings 
accounts—and do they work? 

In 2012, credit unions in Nebraska 
began offering lottery-style savings 
accounts. In these accounts, instead of 
a smali fixed interest ratę for everyone 
with an account, larger prizes were 
raffled off to several winners each 
month as a morę exciting incentive to 
save money. Customers retained their 
Principal in these accounts, built up 
a buffer stock for emergencies, and 
qualified for a chance to win prizes. 

Dr. Tony Cookson’s research, which builds on earlier studies, 
shows that lottery-style savings accounts that offered the 
chance to win prizes resulted in increased savings. On 

average, participants in the program saved $1,200 over 6 months. 

Did consumers save because of the gambling feature of these 
accounts? To answer this question, Cookson’s study examined 
ATM withdrawals at casinos before and after the introduction of 
these savings accounts relative to those citizens in nearby counties 
in Iowa who were not offered lottery-style savings accounts. 


The results were intriguing. By offering lottery-style savings 
accounts, credit unions stifled people’s urge to gambie. 

Consumers reduced ATM withdrawals at casinos by 50 percent 
after the introduction of these lottery-style savings products. 
Most of the effects are concentrated among the group of 
relatively morę sophisticated consumers who tend to avoid 
excessive banking fees. 

Saving for a rainy day 

Many Americans do not have any savings—not even $1,000 
on hand for emergencies. Lottery-style savings accounts and 
mechanisms that encourage people to save are a net positive for 
banks and citizens alike. Cookson’s research provides insights 
into ways to measure the effectiveness of alternative savings 
incentives and hopefully spawns other novel approaches to 
increase saving. 

About Cookson 

Dr. Tony Cookson is an Assistant Professor of Finance 
at Leeds. He specializes in corporate finance, industrial 
organization, household finance, and applied micro economics 
research. His latest research paper, “When Saving is Gambling,” 
looks at ways to help American households save money by 
tapping into the thrill of gambling. 



Tony Cookson 

Assistant Professor, 
Finance 


Lottery-style savings accounts 
provide an incentive for low- 
to-moderate income people to 
save money by offering cash 
prizes between $25—$5,000 
for every deposit. 

Source: Doorways to Dream Fund available 

at: www.savetowin.org 



nurwncioLOSt 


Would you save money if it were morę 
exciting? New research shows that 

lottery-style savings accounts encourage 
saving by offering the thrill of gambling. 

Taking a Chance—Enticing Customers to Save by Offering Prizes 
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AWARDS, APPOINTMENTS, AND NEW LEEDS FACULTY 



Our faculty come from a variety of educational and industry backgrounds and are leaders in their fields. 
They draw upon their deep research expertise and career experiences to offer valuable insights to provide 
an outstanding business education—making Leeds a top-ranked school. Please join me in recognizing and 
welcoming the following faculty at Leeds. 

Sharon Matusik 

Senior Associate Dean of Faculty and Research 


AWARDS AND APPOINTMENTS 



MARGARET C. 
CAMPBELL 

President-elect, 
Association for 
Consumer Research 

Campbell is the 
President-elect of 
the Association for 
Consumer Research 
(ACR). In her new 
role, Campbell will 
work with ACR to 
increase international 
consumer research 
and education. 
Campbell specializes 
in consumer 
psychology research, 
and has been widely 
published in a variety 
of leading academic 
and industry journals. 
Campbell will serve 
a three-year term as 
President-elect, then 
President, then Past 
President. 

PhD, Marketing, 

Stanford University 

AB, Psychology and 
Economics, Stanford 
University 



DIEGO GARCIA 

Burridge Endowed Chair 
in Finance 

Garcia is the Burridge 
Endowed Chair in 
Finance, which was 
madę possible by a gift 
from alumnus Richard 
“Dick” M. Burridge 
(Fin’51) to help expand 
the depth and quality 
of the School’s 
finance faculty. 
Garcia’s research 
encompasses 
informational frictions 
in financial markets, 
as well as the effect of 
behavioral biases in 
asset prices. His work 
is both theoretical and 
empirical in naturę, 
and has been widely 
published in leading 
journals. 

PhD, Universityof 
California, Berkeley 

MS, Statistics, University 
of California, Berkley 

BS, Business 
Administration, Asturias 
Business School (Spain) 



MARK MEANEY 

Chair of the North America 
Chapter of the United 
Nations Principles for 
Pesponsible Management 
Education (UN PPME) 

Meaney is the 
Chair of the newly 
established North 
America Chapter of the 
UN PRME initiative, 
which inspires and 
champions responsible 
business management 
education, research, 
and thought leadership 
globally. Meaney 
brings to this role 
morę than 20 years of 
experience in academic 
program development 
and implementation, 
consulting, government 
regulation, and a 
reputation as a 
respected leader in the 
ethics and compliance 
profession. 

PhD, Applied Ethics, 
Marquette University 

BA, Philosophy, 

St. MichaeTs College 



JEFFREY REUER 

Guggenheim 
Endowed Chair 


Reuer is the 
Guggenheim Endowed 
Chair and is a Professor 
of Strategy and 
Entrepreneurship at 
Leeds. This prestigious 
post was madę possible 
by a $2.25 million gift 
from Thomas Stix 
Guggenheim (Mktg’50) 
and his wife Pedie. As 
Chair, Reuer will offer a 
broader exploration of 
the factors that allow 
some firms to succeed 
while others fail. Reuer 
has led courses and 
seminars on business 
and corporate strategy, 
strategie investment 
decisions, and 
collaborative strategy 

PhD, Strategie 
Management, 

Purdue University 



JEFFREY YORK 

Pecipient of the Alliance 
for Research on Corporate 
Sustainability (APCS) 
Emerging Sustainability 
Scholar Award 

York received an ARCS 
Emerging Sustainability 
Scholar Award, 
which is given to an 
untenured, emerging 
scholar in the area of 
corporate sustainability 
who is likely to 
make significant 
contributions to 
the advancement 
of scholarship and 
practice through a 
body of work that is 
rigorous, impactful, 
and which speaks 
across disciplines. 

His teaching and 
research are focused 
on environmental 
entrepreneurship and 
the simultaneous 
creation of ecological 
and economic goods. 

PhD, Management, 
University of Virginia 

MBA, Universityof 
Tennessee 

BA, Journalism, 

University of Georgia 
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NEW FACULTY 



ASAF BERNSTEIN 

Assistant Professor, 
Finance 

BernsteirYs primary 
area of research is 
empirical corporate 
finance. His research 
interests include 
financial policy, 
economic history, 
corporate finance, and 
household finance. 

He has studied the 
effect of financial 
regulations and 
institutions, including 
the Federal Resen/e, 
rating agencies, 
centralized clearing, 
and mortgage 
assistance programs. 

PhD, Financial 
Economics, 

Massachusetts Institute 
of Technology 

BS, Mathematics, 

Harvey Mudd College 

BS, Economics, 

Harvey Mudd College 



STEPHEN BILLINGS 

Associate Professor, 

Real Estate 

Billings is a nationally 
recognized scholar 
in urban economics 
and real estate. His 
research focuses 
on policy issues, 
including the impact 
of public investment 
in light-rail transit 
on neighborhoods, 
the impact of school 
segregation on 
academic achievement 
and crime, and the 
role of peers and youth 
environment on adult 
criminal outcomes. 

PhD, Economics, 
University of Colorado 
Boulder 

MA, Economics, 
University of Colorado 
Boulder 

MA, Urban and Regional 
Planning, University of 
North Carolina 

BA, Economics, 
Georgetown University 


ASHTON HAWK 

Assistant Professor, 
Management and 
Entrepreneurship 

Hawk’s research 
focuses on speed 
in strategy, 
innovation, and 
entrepreneurship, and 
has been published 
in the Strategie 
Management Journal, 
the Academy of 
Management Best 
Paper Proceedings, 
and the Oxford 
Handbook of 
Entrepreneurship. 

Prior to Leeds, Hawk 
was an Assistant 
Professor of Strategy 
at the Fisher College 
of Business at Ohio 
State University. 

PhD, Management and 
Strategy, New York 
University 

BS, Economics, 

Cornell University 


RYAN LEWIS 

Assistant Professor, 
Finance 

Lewis primarily 
researches the 
impact of financial 
intermediaries 
and institutions on 
asset prices. In 
particular, his work 
relates bankruptcy 
outcomes, such 
as recovery rates, 
defaulted bond 
returns, and 
post-emergence 
distributional 
efficiency, to the 
influence of specialist 
distressed investors 
and the institutional 
foundations 
that govern U.S. 
bankruptcy courts. He 
previously worked in 
the macroeconomics 
division at the Federal 
Reserve Bank of New 
York and remains an 
active member of 
the CFA. 

PhD, Finance, London 
School of Business 

BA, Economics, 
Swarthmore College 


NATHAN 

MARSHALL 

Assistant Professor, 
Accounting and 
Finance 

MarshalTs research 
explores the 
intersection of 
financial accounting 
and Capital markets. 
He specializes in the 
forces that shape 
information flows and 
financial reporting, 
how information 
intermediaries affect 
Capital markets, 
and the causes and 
consequences of 
litigation. Prior to his 
academic career, 
Marshall was a 
litigation consultant, 
and is a current CPA 
in the State of Illinois. 

PhD, Accounting, 

Indiana University 

MSA, Accounting, 
University of Illinois at 
Chicago 

BBA, Accounting, 
University of Michigan 
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KATIE MOON 

Assistant Professor, 
Finance 


MoorYs research 
interests include 
corporate finance, 
industrial organization, 
security issuance, 
corporate governance, 
and financial 
regulation. Priorto 
Leeds, she worked for 
the U.S. Securities 
and Exchange 
Commission (SEC) as 
a financial economist. 
Her policy work at 
the SEC included 
pay ratio disclosure 
and clawback 
compensation 
recovery provisions 
under the Dodd-Frank 
Act, and emerging 
growth company 
under the JOBS Act. 

PhD, Finance, University 
of Maryland 

MS, Financial 
Engineering, Claremont 
Graduate University 




NICK REINHOLTZ 

Assistant Professor, 
Marketing 


Reinholtz’s research 
focuses on different 
aspects of consumer 
behavior, including 
financial decision- 
making, product and 
price search, and the 
cognitive processes 
and representations 
underlying choice. 
Reinholtz also 
engages with the 
School’s Center 
for Research on 
Consumer Financial 
Decision Making, 
which facilitates 
leading-edge research 
in this arena. 

PhD, Marketing, 
Columbia University 

MPhil, Columbia 
University 

BA, Mechanical 
Engineering and Political 
Science, Virginia Tech 



FRANCES TICE 

Assistant Professor, 
Accounting 


Tice’s research 
centers on executive 
compensation 
and corporate 
boards Her recent 
research examines 
the determinants 
of compensation 
contract choices, 
the implications of 
relative performance- 
based compensation 
on managerial 
behavior, and the 
effects of boardroom 
networks on 
accounting practices. 
Tice currently teaches 
corporate financial 
reporting. 

PhD, Accounting, 

Texas A&M 

MBA, TexasA&M 

BS, Electrical 
Engineering, California 
Institute of Technology 


“Our sincere appreciation to Dean David L. Ikenberry for his 
passionate commitment to Leeds over his five-year tenure 
as the SchooLs leader. Flis vision and drive, together with 
the commitment ofdedicated faculty and Staff, have helped 
us transform the student experience inside and outside the 
classroom to continue our tradition of research excellence. We 
will honor his tenure and the tremendous efforts ofall in the 
Leeds community by building on our foundation of world-class 
excellence and continuing the SchooLs upward trajectory. ” 

Russell Moore 

Provost and Executive Vice Chancellor for Academic Affairs 



SARAH ZECHMAN 

Associate Professor, 
Accounting 

Zechman is currently 
a member of the 
editorial boards of the 
Journal of Accounting 
Research and The 
Accounting Review. 

Her research has been 
cited in various press 
outlets including The 
Wall Street Journal, 
Financial Times, 
and Bloomberg 
Businessweek. Before 
joining Leeds, Zechman 
taught at the University 
of Chicago’s Booth 
School of Business 
and the Wharton 
School of Business 
at the University of 
Pennsylvania. She 
received the Best 
Paper and Best 
Dissertation awards in 
financial accounting, 
both from the 
American Accounting 
Association. Zechman 
is also a CPA. 

PhD, Accounting, 
University of Pennsylvania 

BSBA, Accounting, 
Washington University 
in St. Louis 



RUI ZHANG 

Assistant Professor, 
Management and 
Entrepreneurship 

Zhang researches 
quantitative methods, 
especially prescriptive 
analytics techniques, 
and he focuses on 
developing exact 
methods to solve 
large-scale influence 
maximization problems 
to optimality on social 
networks. His work has 
been published in Naval 
Research Logistics, the 
European Journal of 
Operational Research, 
and Computers & 
Operations Research, 
among others. He 
is the recipient of 
the Frank T. Paine 
Award for Academic 
Achievement and 
the Abraham Golub 
Memoriał Dissertation 
Proposal Prize. 

PhD, Management 
Science, University of 
Maryland 

MS, Computational 
Operations Research, 
College of William & Mary 

MS, Computer Science, 
Bowling Green State 
University 

BBA, Information 
Systems, Huazhong 
University of Science and 
Technology 
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Jeremy Michels 

PhD in Accounting ’ 14 

Assistant Professor 
of Accounting 

Wharton School of 
Business, University of 
Pennsylvania 


WHAT ROLE DOES UNVERIFIABLE 
INFORMATION PLAY IN LENDING DECISIONS? 

How do people make decisions? This question drives 
Dr. Jeremy Michels’ curiosity and is the focus of his 
research. Specifically, Michels examined the role that 
urwerifiable Information played in peer-to-peer lending via 
Prosper.com, an online auction market for loans (similar to 
eBay’s auction market for consumer products). This site offers 
peer-to-peer lending of unsecured personal loans madę to 
individuals. Borrowers create a loan listing on the site that States 
the amount of money they wish to borrow and the maximum 
interest ratę they are willing to pay. Potential lenders then bid on 
portions of loans with the potential to earn a return. 


THE NEXT 
GENERATION 
OF THOUGHT 
LEADERS 

PhD graduates 
lead the way in 
innovative research 



Jingjing Li 

PhD in Operations 
and Information 
Management "13 

Assistant Professor 
of Commerce 

Mclntire School of 
Commerce, University 
of Virginia 


MACHINĘ LEARNING MEETS SOCIAL AND 
BEHAVIORAL SCIENCE 

Using big data analytics to uncover useful information is 
a gamę changer in virtually every industry from farming 
to finance, according to Dr. Jingjing Li. Li had experience 
with big data in her previous role as a Microsoft scientist, where 
she implemented large-scale machinę learning Solutions for 
Xbox One, Windows 8 Search Charm, and Bing Entity Search, 
among others. 

Li, whose expertise is understanding how data analytics and 
associated technologies can be applied to business-critical 


Research at leading business schools 
generates the knowledge and innovation 
to transform business practices globally 
The Leeds ’ PhD program plays an 
essential role in developing the next 
generation of thought leaders in five 
business disciplines: 

• Accounting 

• Finance 

• Marketing 

• Operations and Information 
Management 

• Strategie, Organizational, and 
Entrepreneurial Studies 



Caleb Warren 

PhD in Marketing "10 


Assistant Professor 
of Marketing 

Mays Business School, 
Texas A&M University 


RESEARCH SHOWS HOW MARKETERS CAN 
STAND OUT (IN A GOOD WAY) 

In today’s world, the biggest challenge for marketers 
is cutting through the glut of information and getting 
consumers’ attention. This is what fascinates Dr. Caleb 
Warren, who studies what makes consumers tick. 

Warren’s research shows that advertisers can receive positive 
attention with humor as long as they do not cross the linę. 
Humor is nuanced, and its use has differing results. A violation 
of social or language norms is funny as long as it is benign (a 
pun, for example). In contrast, ads that are offensive or elicit 


Leeds’ status as a premier research 
institution is no smali feat for a school 
that has a little over 50 tenured faculty 
members and 40 PhD students. 

Learn how these Leeds graduates are 
influencing the world of business. 



David Brown 

PhD in Finance "14 


Assistant Professor 
of Finance 

Eller College of 
Management, 
University of Arizona 


WHEN RESEARCH TURNS CONUENTIONAL 
WISDOM ON ITS HEAD 

Many people equate investing with a smali percentage 
of people with the information and skills not accessible 
to the masses, that gives them an edge, and makes them 
better investors. Research conducted by Dr. David C. Brown 
and Dr. Shaun William Davies (A&S’05) shows that when it 
comes to crowdfunding, the opposite may be true. 

Successful investing is often attributed to sophisticated 
players who have access to information and superior 
financial skills not available to the average person. 
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Although economic theory predicts that investors will disregard Information that they can t verify, Michels 
research shows that lenders appear to incorporate, and rely upon, this unverifiable information when 


deciding whether c 

While some information provided by the borrower is verified by the 
website, other, voluntary information, is unverifiable, like how loan 
proceeds will be used, and why a borrower’s credit score is so Iow. 

Michels’ findings indicate that lenders seem compelled to lend 
money to borrowers who share personal stories such as why they 
were laid off, or details about suffering an injury, and they tend to 
rely on this information even though it can’t be verified. 


not to lend money. 

The interesting twist is that a positive picture painted by 
the borrower also correlates with higher rates of loan 
payback, suggesting that a lender’s reliance on unverifiable 
information may be justified. Michels’ research shows that 
there are many factors affecting financial decisions and that the 
decision-making process does not rely solely on logical, verifiable 
information. So the next time you need a loan, explain why and 
give personal information about yourself— it could help you seal 
the deal. 


capabilities, States that analytics are a critical component in 
uncovering and applying value-producing insights needed to 
meet business goals. Big data insights can be used to not 
only describe or predict consumer behavior, but can also be 
prescriptive, such as when your GPS suggests a different route 
based on the analysis of real-time data to maximize efficiency. 


Although data analytics is usually equated with crunching 
numbers and developing algorithms, Li notes that the real power 
of big data is unleashed by the creative capabilities of those 
who work with it, often to solve business problems. Companies 
looking for an edge can apply analytical findings in ways that 
lead to morę strategie and effective marketing, and inereased 
operational efficiency. 


Big data is something that everyone needs to understand, because—whether we like it or not— 
it shapes the way we conduct business and live our lives. 


It’s not about whether or not to use humor, but rather how to use humor in a way that amuses people, 
attracts attention, and doesn’t lead to negative reactions that can backfire. 


disgust, although funny, can negatively affect a brand. The type of 
humor used determines whether an ad hurts or helps the brand. 

In addition to humor, Warren also studies coolness as a marketing 
tool. This concept is dynamie—for what is considered cool today 
may not be so tomorrow—and is subjective because of vast 
differences of opinion from person to person. From a marketing 
standpoint, the most important aspect is that consumers decide 
what is cool and what is not. 


Warren’s research shows that brands can gain positive attention 
through their association with famous people, by being liked or 
valued by consumers, or by being autonomous in a way that 
seems appropriate. 

Understanding what makes consumers tick is essential for 
developing successful marketing strategies. Warren’s 
cutting-edge research enables businesses to decode 
consumers’ perceptions to break through the noise to 
gain positive attention. 


While sophisticated investors may be morę informed about financial 
markets, their ultimate motivation is to earn strong financial returns, 
and they do not consider whether they “like” a given project when 
deciding what to invest in. 

In contrast, naive investors follow their instincts and invest in 
projects they like and are likely to use personally. As a group, 
naive investors rely less on formal metrics when deciding which 
projects to invest in, yet they tend to invest morę often in projects 


with positive returns than not, which improves their financing 
efficiency over sophisticated investors. 

These results have implications for both regulators striving to 
protect investors and maintain healthy financial markets, and 
crowdfunding platforms that can use these theories to guide 
their rules and design. So the next time you think about 
investing through crowdfunding, go with your gut—you’re 
probably right. 


Unexpectedly, the use of crowdfunding by na'ive investors who invest smali amounts of money in 
projects they like taps into the wisdom of the crowd and inereases market efficiency. 
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“I just launched my business 
and I never could have 
accomplished this without an 
amazing education from CU 
Boulder Leeds!” 


Kristin Beischel (Mktg’07) 



LEARN HOW ONE ALUMNA CREATED A THRMNG GLOBAL BUSINESS 

Making baking accessible across 30 countries 


Have you ever thought about quitting your corporate job 
and following your dream of opening your own business? 

Kristin Beischel (Mktg’07), a Leeds graduate, did just that. 

In 2007, while finishing her marketing degree at Leeds, Beischel 
answered an ad for a marketing manager at IMM, an advertising 
agency startup in Boulder. When offered the job, she figured 
it would be a great short-term job that provided real-world 
experience. Little did she know that this startup would become 
a major player in digital advertising for top-shelf companies like 
AT&T, Chili’s, and Amazon. Kristin explains she and IMM “took a 
chance on each other,” and it paid off. 

As employee number two, Beischel wore many hats—from new 
business development, Client strategy, hiring, and training Staff—to 
eventually running multi-million dollar initiatives. 

Fast-forward eight years—Beischel felt it was time to move on 
and started to think about a new venture. She had always loved 
baking, and decided to combine her passion for baking with her 
marketing expertise. 

Building her business from the ground up 

Beischel’s goal was to fili a niche in the marketplace, so she 
began with market research. She joined online cooking groups 
and forums where she asked attendees how they enjoyed 
spending their time. 


By using a qualitative approach and continuing to ask “why?,” 
Beischel discovered that her target audience of mostly women 
wanted to treat their friends and family by baking from scratch, 
but they were intimidated. They enjoyed hearing compliments 
about their culinary prowess when they attended an event. She 
discovered that the greatest obstacles were beliefs like: “it’s 
complicated, time consuming, and requires special equipment,” 
which informed her business design. 

Beischel launched her business, Bakę Like a Champ, in 
November 2015. Her goal is to change the way people think 
about baking to make it morę accessible. Her website is for 
beginner or intermediate bakers, and offers tips, recipes, and 
access to a community. 

Making baking accessible...globally! 

With subscribers across the globe—in over 30 different 
countries—she has exceeded every business goal to datę. 

She hopes to continue to increase both readership and course 
offerings. Beischel created the perfect business for herself, filled a 
niche, and uses her degree every day. She thinks it’s a great way 
to spend her time doing what she loves. 

“Attending a university in an entrepreneurially-driven city like 
Boulder creates morę exposure and opportunities for students 
than virtually any other metropolitan area,” notes Beischel. 

“My experience and education at Leeds prepared me for 
the rest of my life. Tm grateful to have been part of such a 
wonderful institution.” 
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MAKING A DIFFERENCE WITH IMPACTINVESTING 

Students gain real-world investing experience...all for a good cause 


In 2012, David Wolf (JD/MBA’01), 

managing principal and chief 
operating officer of BSW Wealth 
Partners, turned to Leeds to help meet 
investors’ desire to have financially 
successful investments with societal 
or environmental benefits. 

Wolf presented an investment challenge 
to undergraduates at the Summer Design 
Accelerator program, an innovative, 
human-centered approach to 
problem-solving. 

The challenge: developing an investment 
approach that generates financial 
profits, as well as measurable societal or 
environmental benefits, also known as 
impact investing. 

The outcome: R3 Returns (Rethink 
Responsible Returns) was created 
from Wolfs interactions with the 
students. “We developed a methodology 
for impact municipal bond investing to 
meet the objectives of BSW families,” 
said Wolf. R3 Returns launched as a 
stand alone company due to demand for 
socially-beneficial investing from non-BSW 
investors and other advisory firms. 

BSW Wealth Partners is a multi-family 
Office and wealth advisory firm managing 
$800 million for a national and international 
clientele with offices in Boulder and 
Denver. BSW is a leader in impact investing 
and ventures like R3 Returns demonstrate 
why they remain a leader. 

Investing for impact 

R3 Returns builds portfolios of high 
impact municipal bonds financing projects 
in three areas: economic empowerment, 
healthy communities, and environmental 
sustainability. Typical projects include 
affordable housing, renewable energy, 
urban revitalization, and open space. 

The students helped define and create 
R3’s rating and reporting process—and 
also served as the rating and reporting 
team, assessing and analyzing the 
societal and environmental impact of 
invested Capital. 
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R3 students from left to right: Aaron Estevez-Miller (A&S’16, 

MFin’17), David Wolf (JD/MBA’01), Will Zimmerman (FinAcct’16), 
Rick Brubaker (FinAcct’16), Matt Simon (A&S’08). 


“The students’ insights and efforts have been 
absolutely critical to R3’s success. They are truły 
exceptional and such a credit to Leeds and CU.” 

David Wolf (JD/MBA’01) 

Managing Principal and Chief Operating Officer, BSW Wealth Partners 
Founder and Chief lnvestment Officer, R3 Returns 


“The student teams’ results and 
suggestions were so impressive,” said 
Wolf, “that I hired several students 
to continue developing the rating 
methodology.” 

R3 Returns is now a national leader in 
impact bond investing. 

The 14 Leeds’ students who have worked 
at R3 Returns have led the annual rating 
and reporting effort, including due 
diligence and financial analysis. Other 
responsibilities include hiring and training 
new students and producing presentations 
on portfolio holdings. 

Since its launch in 2012, R3 has grown to 
$100 million of invested Capital. 

Futures in finance 

Aaron Estevez-Miller (A&S’16, MFin’17) isthe 
longest tenured R3 Returns student-staffer 
and now manages the team of student 
raters. When Estevez-Miller completes his 
graduate studies for a master’s in finance 
from Leeds in 2017, he will spend two years 


with Teach for America in Indianapolis while 
working on a master’s degree in teaching. 
His ultimate goal is to go into politics and 
public service. 

“My experience at R3 and BSW is the exact 
reason l’m now studying for a master’s in 
finance,” said Estevez-Miller. “I think finance 
is an underrated skill set in the public sector. 
It will set me apart in my career.” 


2016 Kalpana 
Chawla Award 
Winner CU Boulder 
recognized Wolf with 
the Kalpana Chawla 
Alumni Award for his 
ongoing commitment 
to mentoring and hiring 
students, and his 
trailblazing contributions 
to the field of impact 
investing. 

Chancellor DiStefano with 
award-winner David Wolf 
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RECOGNIZING LEEDS’ CORPORATE PARTNERS 



Thank you to the businesses and organizations that have contributed to the Leeds School of Business so generously. 
Through your support, we have continued to deliver engaging, real-world experiences and programs to our students and 
enabled our faculty to offer the best in business ideation, teaching, and innovative research. Your contributions have truły 
helped position Leeds as one of the top schools nationwide. 

Kathryn Marshall (Fin’96), Executive Director, Corporate and External Relations \ kathryn.n.marshall@colorado.edu 


ANGEL INVESTORS 



AmCap 

_ IMPODDODATCni_ 



Af\T\D\Ai 



charles 

SCHWAB 


AmCap established the Sherman R. Miller Endowed 
Executive Directorship Fund in honor of the CU Real 
Estate Center’s late director. 


Arrow supports development of the next generation of 
business leaders through the Sophomore Professionalism 
Summit, the Business Minor program, the Diversity 
and Ethics Business Case Competition, and our Career 
Development Office. 


Charles Schwab’s engagement has resulted in the 
creation of the Leeds Personal Financial Planning 
track, and unique programming and scholarships for 
finance students. 




ETKIN 

JOHNSON 

REAL ESTATE PARTNERS 




JANE 

K N O W S 


EKS&H has had an impactful role on the Leeds 
Board of Alumni and Friends, the Accounting 
Division, and the Women’s CounciLs annual WILD 
Summit, and is highly invested in the success of 
our faculty and students through scholarships 
and fellowships. 


Etkin Johnson has supported student learning in real 
estate for over 19 years by providing engaging industry 
experiences through the CU Real Estate Center. 



Jane Knows is deeply committed to the whole 
student experience at Leeds. Jane Knows supports 
student scholarships along with other strategie 
School programs and centers such as the Office of 
Diversity Affairs. 



cutting through complexity 


KeyBank fosters initiatives that drive inclusive excellence 
such as the KeyBank Business Leadership Program 
and the Summer Bridge Program for EXCEL Scholars. 


Koelbel and Company founded the CU Real Estate 
Center and Foundation. In 2007, the expanded and 
renovated Koelbel building was named to honor the 
family’s transformative commitment to Leeds. 


The KPMG Accounting Faculty Fellowship supports 
exceptional teaching and research faculty at Leeds. 
The firm also provides significant internship and early 
career opportunities for Leeds graduates, in addition 
to supporting numerous other school departments. 





RMB 



Phillips 66 has championed student career 
readiness and Professional development efforts 
such as the Diverse Scholars and Business Minor 
programs, as well as supported scholarships and 
operations across multiple School Divisions. 


RMB Capital supports industry-focused experiences 
and finance-specific scholarships through the Burridge 
Center for Finance. 


Bill (Bus’60) and Jane (Edu’68) Reynolds provided 
an endowment to support the new World of Business 
course, also known as the Hernando de Soto Capital 
Markets program. They also endowed the CU Real 
Estate Center to ensure its long-term success. 
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PRINCIPAL INVESTORS 


CAIN 

B g ■ H 

TRAYEL 


LEAD INYESTORS 



NICHOLS® PARTNERSHIP 





LANGUAGE SYSTEMS 


1 ^ 

CRESTONE 

CAPITAL A D V I S O k ł 


GOLDBERG 


Itornmis, INC. 


HGST 

a Western Digital company 


BUY LOCAL 


Land Title 


GUARANTEE COMPANY 


FULENWIDER 



Shell 


SENIOR INVESTORS 


Boulder County Business Hall of Famę 
Brinkman Partners 
Cambridge Business Publishers 
Charter Communications 
Chatham Financial 
Continuum Partners, LLC 
Corum Real Estate Group 
DaVita Total Renal Care, Inc. 

INVESTORS 


Denver Health Medical Center 
DPC Development Company 
Ernst & Young Foundation 
First American Title Insurance Company 
Fisher lnvestments 
Graham & Company, PC 
Holliday Fenoglio Fowler, L.P. 
Interior Resource Group 


Newmark & Company Real Estate, Inc. 
Newmont Mining Corporation 
Oracle Corporation 
Owens & Minor, Inc. 
Petroleum Management, LLC 
The Bascom Group 
Papę Group, Inc. 


Wells Fargo Bank 
Apartment lnvestment & Mgmt Co. 
Bank of America, N.A. 

Beri Managment, Inc. 
BlackRock, Inc. 

Brue Capital Partners, LLC 
Capstone Advisors, Inc. 
Centennial Realty Advisors, LLC 
CoBank 

The Bernardi Real Estate Group 
Commerce Bank 
Conscience Bay Company 
Crocs, Inc. 

Dean Callan & Co., Inc. 
Encana Corporation 
Enterprise Holdings Foundation 
Essex Financial Group, LLC 
EverWest Real Estate Partners 
Fidelity National Title Insurance Co. 
Fifteen Group 


First National Denver Otten 

FirstBank Holding Company 
Goldman Sachs & Co. 

Google Foundation 
Heidi Inc. 

The Holmes Foundation, Inc. 

Hunter Douglas, Inc. 

IBM 

Independencia Asset Management, LLC 
International Council For Shopping Centers Foundation 
Johns Mam/ille Corporation 
Kentwood DTC 
Level 3 Communications, Inc. 

Loftus Developments, Inc. 

Marcus Food Company 
Miller Global Properties, LLC 
Northwestern Mutual Financial NetWork 
OneButton 

OptTek Systems, Inc. 

Opus Foundation 


Johnson Robinson Nett + Ragonetti Charitable Foundation 
Pinnacle Real Estate Advisors 
ProLogis Foundation 
RBG, Inc. 

Richmond American Flomes Foundation 
Saunders Construction, Inc. 

Securian Financial Group 
Sonnenblick-Eichner Company 
SpenDifference, LLC 
Stryker Orthopaedics 
Swenson Development & Construction 
Tebo Development Co. 

Text Mining Group, LLC 
The Group, Inc. Real Estate 
Sterling-Rice Group 
The Weitz Company, LLC 
Toyota Motor Sales, USA, Inc. 

TWC Foundation, Inc. 

Viacom International Inc. 


Th/s list inc/udes gifts to the University of Colorado Foundation at the Leeds Schooi of Business from Ju/y 1, 2015, to June 30, 2016. Every effort has been madę to accurate/y ref/ect 
contributions from our vaiuedcorporatepartners. P/ease accept our apo/ogies forany errors or omissions andcontact kathryn.n.marshall@colorado.edu with comments or corrections. 
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